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As a long-term investor and operator, NEINVER believes that acting responsibly and transparently towards all 
stakeholders and the environment is key for success. Being a pan-European leader in the outlet industry carries 
with it the responsibility to raise the bar on the way we do things. The value we create is not only measured 
by financial returns but for the outcomes for all society, which has been further highlighted by the COVID-19 
pandemic. 

Along the year, the company has strived to put the health and safety of all its stakeholders first. We shifted 
almost entirely to remote working when the pandemic began. Once the situation permitted, we gradually 
returned to office work complying with all safety measures in place, but still combining with a more flexible 
worklife balance. NEINVER also launched across its European portfolio the “Shop Safe, Stay Safe” blueprint 
to ensure compliance with the strictest hygiene standards and with social distancing rules at the centres. As 
part of this commitment, the company certified the COVID-19 hygiene and safety protocols and procedures 
implemented in all its European portfolio. NEINVER has worked collectively across the Group, adopting best 
practices right from the beginning with the first centres’ reopening, adapting procedures so shoppers can enjoy 
their visit in full confidence.  

Moreover, NEINVER reviewed its tenants’ situation on a case-by-case basis to help them with their liquidity 
through different relief agreements and provided them with advice and support in implementing health and 
safety measures.

Our commitment to our people, community and planet is not new and is deeply rooted in the company DNA 
and anchored in our corporate culture and business model. Yet, at the height of the pandemic, the company 
sought to raise its commitment regarding its ESG goals and established a new roadmap, ‘Building Tomorrow’, 
which sets ambitious targets by 2030.

This report informs on NEINVER’s ESG performance and progress in 2020, as well as on the company’s long-
term, ambitious and comprehensive commitment to address global challenges.

Intro
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Building 
Tomorrow

In 2020 we launched a new 
roadmap for 2030, the Building 
Tomorrow strategy, with the aim 
to continue driving progress 
in the aspects of ESG most 
relevant for the company and our 
stakeholders.
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Amsterdam The Style Outlets. Netherlands



Building Tomorrow: 
our ESG roadmap for 2030

With the objective of maximizing the value NEINVER launched in 2020 its Building Tomorrow 
strategy, which sets ambitious ESG (Environmental, Social and Governance) goals and ambitions 
for 2030. Building Tomorrow aims to drive progress on key issues and challenges identified through 
an extensive materiality review, in the scope of diverse frameworks such as the UN’s Sustainable 
Development Goals, GRESB benchmark and coming regulations.

The cornerstone commitment of our new roadmap is to reach carbon neutral facilities by 2030, 
including not only the emissions under NEINVER direct control (Scope 1 and 2) but also those 
derived from our tenants’ energy consumption. 

The strategic goals of NEINVER’s Building Tomorrow strategy for 2030 are:

1. Move to a net-zero and climate resilient model

2. Minimise resource use and protect biodiversity

3. Strengthen the company’s internal capacity to focus on ESG

4. Maintain a portfolio of fully certified assets

5. Promote responsible consumption 

6. Increase employees’ professional and personal well-being

7. Ensure good governance practices and transparency

8. Be a catalyst of growth for our local communities and for society

9. Ensure full equal opportunities, inclusion and diversity

10. Increase our external stakeholders’ well-being

BUILDING TOMORROW

Principles of Governance

Planet People Prosperity
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Commitment 
to ESG 
standards and 
principles
Through a joined effort to overcome 
global challenges, small actions can 
have a big impact. At NEINVER we 
are a signatory of the United Nations 
Global Compact and we take the 
Sustainable Development Goals as a 
reference for establishing priorities in 
our ESG strategy.

02

Viladecans The Style Outlets. Spain
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Commitment to ESG standards and principles

NEINVER is a signatory of the 10 principles of the 
United Nations Global Compact since 2012. In 
2020, the company strengthened its commitment 
and signed the “Statement from Business 
Leaders for Renewed Global Cooperation”, joining 
the United Nations pledge calling for renewed 
global co-operation across borders, sectors and 
generations together with over 1,000 companies 
from 100 countries. By signing this joint statement, 
the company committed to ethical leadership 
and good governance, to invest in addressing 
inequalities and injustice, and to partner with 
the UN, Government and civil society to promote 
equality and respect human rights.

UN Global Compact

The 75th anniversary of the United Nations comes 

at a time of unprecedented disruption and global 

transformation, serving as a stark reminder that 

international cooperation must be mobilized across 

borders, sectors and generations to adapt to changing 

circumstances. This message emerged loud and 

clear from the hundreds of thousands of people who 

participated in global dialogues initiated by the 

UN this year.

In the face of the COVID-19 pandemic and converging 

crises — including climate change, economic uncertainty, 

social inequality and rising disinformation — public and 

private institutions need to show they are accountable, 

ethical, inclusive and transparent. This is the only way to 

strengthen public trust and achieve a more sustainable 

future for all.

Over time, the UN has sought to unite stakeholders 

everywhere to tackle the world’s greatest challenges. Yet 

our multilateral system is being threatened by those who 

want to go it alone rather than work together. 

We, the business peoples, recognize that peace, justice 

and strong institutions are beneficial to the long-term 

viability of our organizations and are foundational for 

upholding the Ten Principles of the UN Global Compact 

and achieving the Sustainable Development Goals (SDGs).

In the spirit of renewed global cooperation, we commit to:

▪  Demonstrate ethical leadership and good governance through 

values-based strategies, policies, operations and relationships 

when engaging with all stakeholders

▪  Invest in addressing systemic inequalities and injustices 

through inclusive, participatory and representative decision-

making at all levels of our business

▪  Partner with the UN, Government and civil society to 

strengthen access to justice, ensure accountability and 

transparency, provide legal certainty, promote equality and 

respect human rights

In making that commitment, we also call on Governments to:

▪ Protect human rights, ensure peace and security, and uphold 

the rule of law so that businesses, individuals and societies 

can flourish

▪ Create an enabling environment to serve the interests 

of people and planet, prosperity and purpose, through 

strengthened international cooperation and national legal 

frameworks

▪ Enhance multilateralism and global governance to combat 

corruption, build resilience and achieve the SDGs

Now is our opportunity to learn from our collective experiences to 

realign behind the mission of the UN and steer our world onto 

a more equitable, inclusive and sustainable path. We are in this 

together — and we are united in the business of a better world.

UNITED IN THE BUSINESS OF A BETTER WORLD 

A Statement from Business Leaders for Renewed Global Cooperation

Photo: UN Photo/Mark Garten
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Aware of the importance of protecting the planet, ensuring prosperity for all, and pulling together 
to overcome the global challenges currently facing society, NEINVER continues to support the 
implementation of Agenda 2030. To that end, in 2018, NEINVER identified and reported on four 
Sustainable Development Goals (SDG) and their related targets, where our business has the 
greatest ability to drive change within our markets.  In 2019, we also outlined our support for the 
SDGs relating to clean water and sanitation, affordable and clean energy, reduced inequality and 
responsible production and consumption.  

UN Sustainable Development Goals

 8

SDG 8. 
QUALITY EMPLOYMENT AND 
ECONOMIC GROWTH 

NEINVER increases its staff year on 
year, creating quality employment. 

Conversely, creating value for society (investors, 
suppliers and local communities) is a variable 
which is immersed in every decision taken by the 
organisation.  

SDG 11. 
SUSTAINABLE 
CITIES AND COMMUNITIES 

The energy efficiency of NEINVER 
centres and its work to improve access and 
transport to its centres is helping to create more 
sustainable communities. The company has 
certified its entire portfolio under the ISO 50001 
standard for Energy Management Systems. 

SDG 13. 
CLIMATE ACTION 

Reducing greenhouse gas emissions 
throughout the entire value cycle 

of its activity is one of the main characteristics 
that defines NEINVER in terms of sustainability. 
An example of this commitment is buying green 
energy as an electricity source for its entire 
portfolio.  

SDG 6. 
CLEAN WATER AND SANITATION 

Making efficient use of water 
resources is a key aspect in the 

company’s environmental strategy. To ensure the 
appropriate use of this resource, NEINVER shares 
best practices among its visitors, employees, 
operators and suppliers. 

SDG 7. 
AFFORDABLE AND CLEAN ENERGY 

NEINVER continuously implements 
energy optimisation measures to 

reduce energy consumption at its centres. Moreover, 
all the electricity consumed, representing 87% of the 
total energy consumed at the centres, comes from 
renewable sources.  

SDG 10. 
REDUCED INEQUALITY 

As part of its social commitment, the 
company has worked intensively to 

improve accessibility at its centres, in order to make 
them more comfortable and safer for people with 
reduced mobility. 

SDG 3. 
HEALTH 
AND WELL-BEING 

The health and safety of workers, 
customers, operators and suppliers is a priority for 
NEINVER. The company has introduced the ISO 
45001 standard for Occupational Health and Safety 
Management Systems across its entire portfolio.  

SDG 12. 
RESPONSIBLE CONSUMPTION

NEINVER continuously implements new 
measures to reduce its environmental 

footprint, focusing on energy consumption, emissions, 
water management and waste management.   

NEINVER commitment to SDG
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Principles of 
Governance

Our corporate governance 
framework ensures that every 
business activity integrates 
accountability, transparency and 
integrity as our guiding principles 
and that we balance the interests 
of all stakeholders when making 
every single decision.

03

Getafe The Style Outlets. Spain
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Carlos González, NEINVER Managing Director (left) and Daniel Losantos, NEINVER CEO (right)

NEINVER’s corporate governance structure is based on the following bodies: 

• The highest corporate body is the General Shareholders’ Meeting, comprising Losantos 
family representatives, to whom 100% of the share capital belongs. They are not involved 
in the day-to-day running of the company, but they do receive a periodic report regarding 
management. 

• The Board of Directors is the group’s highest executive body, responsible for long-term 
company strategy. 

• The Executive Committee is the operational body, whose main role is to strengthen the 
organisation’s different strategic focal points and to monitor business activity. 

• Lastly, NEINVER’s Corporate Governance structure is supplemented by an Advisory Council, 
formed of independent external professionals with a broad expertise, whose role is to advise 
the company on certain strategic matters.

Corporate Governance Structure 

SENIOR MANAGEMENT

ADVISORY 
BOARD

BOARD OF DIRECTORS
NEINVER’s top executive body. It takes responsibility for the 
company’s long-term strategy. 

57% 44%

EXECUTIVE COMMITTEE
Oversees the business from the 
perspective of each core area of 
the company.

102-18, 102-19, 102-22, 102-26
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Reports to the MD and Executive Committee

Includes expertise in relevant 
and varied disciplines

Manage and report on ESG aspects
at corporate level

Manage and report on ESG aspects
regarding operations

ESG Committee

Corporate Working Groups

Asset-level Working Groups

The ESG Committee is a cross-functional senior management committee of the company. 
It assists the Executive Committee in (a) setting general strategy relating to ESG matters, (b) 
developing, implementing, and monitoring initiatives and policies based on that strategy, (c) 
overseeing communications with employees, investors and stakeholders with respect to ESG 
matters, and (d) monitoring and assessing developments relating to, and improving the company’s 
understanding of ESG matters. The ESG Committee reports to the Group’s Managing Director at 
least quarterly on the progress of the Building Tomorrow strategy. The Managing Director has 
Board responsibility for ESG matters.

Delivery of the ESG strategy at asset level is the responsibility of each Centre Manager and 
operational team. Each of these roles has asset-specific ESG objectives. Each country has a 
person responsible for ESG who ensures the progress of the company’s ESG strategy in the 
country and provides local expertise to the ESG Committee.

Delivery at corporate level and oversight of delivery at asset level is the responsibility of the 
Corporate Working Group, composed of all of the people with direct responsibilities regarding the 
achievement of the ESG targets, including the employees responsible for the implementation of 
the ESG strategy in each country. Each of these roles has project-specific ESG objectives and 
reports on its progress quarterly to the ESG Committee.

Where applicable, but no less than once every two years, the ESG Committee provides the 
Managing Director and Executive Committee with details on current and emerging ESG matters 
that may affect the business, and makes recommendations on how the Company’s policies, 
practices and disclosures can adjust to or address current trends. 

ENVIRONMENTAL, SOCIAL AND GOVERNANCE (ESG) 
STRUCTURE AND COMMITTEE 

Viladecans The Style Outlets. Spain

102-18, 102-20
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Ethical conduct

The Code of Ethics, based on the company’s corporate principles and values, guides the actions 
of NEINVER employees, setting out the day-to-day principles of conduct, which employees are 
expected to apply to their relationships with all company stakeholders. The values that underpin 
our Code of Ethics are:

• Integrity and responsibility
• Respect for all stakeholders
• Transparency
• Effort and excellence
• Innovation
• Respect for the environment

Several NEINVER employees are accredited by RICS (MRICS), an organisation which accredits 
property and construction sector experts, serving to ensure international compliance with ethical 
standards in the property sector. NEINVER’s Code of Ethics is developed through:

• Corporate Policies, which establish the standards of behaviour that Group employees must 
follow in specific aspects related to commercial practices and the working environment, such 
as:

• Anti-money laundering and counter terrorist financing
• Anti-corruption and counter-fraud
• Conflicts of interest
• Data Protection
• Supplier relations
• Confidentiality
• Use of privileged information
• Acceptable use of electronic equipment
• Health & Safety at work

• In 2016, the Criminal Compliance Scheme was introduced, a criminal risk prevention protocol 
in line with criminal legislative trends, which also provides a confidential email address for 
complaints, queries and suggestions. In 2020, NEINVER worked on the adaptation of the 
Criminal Compliance Scheme to the 2019/1937 European directive related to the protection 
of persons that inform on infractions of the Union law (“whistleblowers”).

All our new employees agree to our Code of Ethics when they join the company. This way we 
ensure that NEINVER’s values, policies and procedures are communicated and understood by  to 
every person in the company.

“The NEINVER Code of Ethics demonstrates our 
commitment to achieve our goals through ethical 
and responsible decision-making.”

102-12, 102-16, 102-17, 103-1, 103-2, 103-3, 205-2, 206-1
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Tax strategy

Risk management

NEINVER’s tax strategy focuses on:

• Tax risk management: identifying, assessing, managing and reviewing tax risks on a regular 
basis, including operational, transactional, compliance, management and reputation risks 
associated with taxes.  

• Tax planning: optimising tax planning. Artificial tax structures are avoided in the company.
• Tax compliance: preparing and filing all tax related documents to the relevant tax authorities.  
• Tax litigation: managing all legal proceedings on tax matters. 
• Tax accounting: calculating current and deferred taxes on an annual basis.

As a general principle, tax matters are managed internally. In certain circumstances external 
advisors may be used:

• When specialist advice is required and is not available in the Group.
• When a second opinion is needed
• Specific transactions 

NEINVER’s Executive Committee has continued to actively work on updating the Group’s Risk 
Map, which is a summary, based on the COSO methodology, of the company’s main strategic, 
operational, compliance and reporting risks prioritised by impact and probability. This document 
provides a first-glance assessment of the company’s risk exposure. In 2019, an action plan was 
established to mitigate or eliminate each one of the main risks to the company’s activity. A manager 
was assigned to monitor and define an action plan aimed at mitigating or even eliminating each 
of the risks considered as the most significant for the company. In 2020, the challenges brought 
by the pandemic, have pushed NEINVER to add new risks to its risk map, related to health and 
wellness, climate change, regulatory compliance and IT infrastructure. 
NEINVER has a crisis manual to deal with potential emergencies at its assets, and to help define 
the different scenarios and action protocols in each crisis situation. This manual was thoroughly 
updated in 2019 and is being revised again in 2021..

NEINVER has always adopted the principle of a precautionary approach to sustainability and 
other ESG related risks and continues to do so. The company’s risk map includes the ESG risks 
most significant for the business, based on the probability of the identified risk occurring and the 
severity of the impact if it occurs.

The Building Tomorrow 2030 strategy aims to mitigate top ESG risks such as climate-related risks, 
transition to a low-carbon economy, occupational health and wellness and circular economy.
Climate related risks include extreme weather events such as flooding, heat waves, snowstorms, 
etc. which could cause physical depreciation to assets. Water shortages, changes in energy prices, 
lack of energy supply, impacts on the supply chain and limitations to car mobility could also 
impact the company operations.

The company has adopted several measures to increase its resiliency against climate change, 
including:

• Updating due diligence procedures to ensure key risks related to climate change are evaluated 
and the appropriate measures are implemented.

• Setting a long-term strategy to mitigate climate-related risks, including aspects such as the 
increase of green mobility and the onsite production of green energy.

• Target to be carbon neutral by 2023 (Scope 1 and 2) and including tenants’ emissions by 2030.

Regulatory compliance and respecting free competition continue to be the cornerstones of the 
company’s ethic behaviour. NEINVER has a disciplinary system in the event of non-compliance.  
As a signatory of the 10 principles of the United Nations Global Compact since 2012, NEINVER’s 
commitment against corruption and fraud is unwavering. During 2020, no fines were imposed for 
breaches of any legal regulations applicable to the Group.

The legal department closely monitors the existing and future compliance standards in each 
country where the company operates. It is worth noting that there are no anticompetitive 
elements in its business relationships, such as radius clauses. In 2020, NEINVER continued 
to work on implementing the requirements of the EU General Data Protection Regulations, as 
well as their legislative development locally in each country where the company operates. This 
work has included adapting the employee data protection policy, introducing clauses in tenant 
and supplier contracts and in the contracts between the Groups’ companies. Moreover, the 
company has adapted its Italian compliance model (Model 231) to the latest regulatory changes 
in Italy (Legislative Decree 231/2001) and the Group’s compliance processes were updated in 
line with strict ESG standards.

Regulatory Compliance

RESPONDING TO OUR KEY ESG RISKS

102-30
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Stakeholder engagement

ASPECTOS
ECONÓMICOS

ASPECTOS
AMBIENTALES

ASPECTOS
SOCIALES

IN
FL

U
EN

C
E 

O
F 

TH
E 

AS
PE

C
T 

O
N

 S
TA

KE
H

O
LD

ER
 D

EC
IS

IO
N

S

IMPACT ON/FROM THE COMPANY’S OPERATIONS
(Based on internal interviews and analysis of reports)

(B
as

ed
 o

n 
an

al
ys

is
 o

f n
ew

s 
an

d 
on

 c
on

su
lta

tio
n 

pr
oc

es
se

s 
w

ith
 in

te
re

st
ed

 p
ar

tie
s)

+

+

Internal 
Communi-

cations
Accesibility

Responsible
supply chain

Professional
development

Fair
compensation

Equal 
opportunities

fol all 
employees

Local 
Communities

Customer
experience and

satisfaction

Employment

Stable 
channel

for brands

Talent atraction
and retention

Sector
participation

Compliance
Mailbox

Unfair
Competition

Auditing and 
certifications

Risls and
opportunities
management

Data 
protection

Transparency

Ethical 
conduct

ESG 
Strategy

Legal
compliance

Governance
body

Anticorruption, 
bribery and 

fraud

Medium and 
long-term 
strategy

Responsible 
use of 

resources

Water 
management

Waste 
management

Renewable
energy 

production
Biodiversity

Responsible 
use of lands

Climate
change

Emissions

Energy 
efficiency

Mobility Strategic
alliances

Economic
value

distribution

Commercia-
lisation and

centres’ brand
mix

New 
proyects and 
acquisitions

Adaptation
to market

needs

Operational
performance

Financial
performance

Indirect
economic 

impact

Resilence Financing

Value creation 
through asset
management

International
presence

Economic 
Stability

Payements

FINANCIAL
 ASPECTS

ENVIRONMEN-
TAL ASPECTS

SOCIAL
ASPECTS

GOVERNANCE
ASPECTS

Health, safety
and wellness of

visitors and 
employees 

102-15, 102-43, 102-44, 102-47
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STAKEHOLDERS RELATIONSHIPS

STAKEHOLDERS STAKEHOLDERSMAIN TOPICS 
OF INTEREST 

MAIN TOPICS 
OF INTEREST 

COMMUNICATION 
CHANNELS  

COMMUNICATION 
CHANNELS  

Investors and 
joint venture 
partners 

• Economic, operational and ESG 
• performance
• Business and ESG Strategy
• Environmental performance and 

policies
• Regulatory compliance and 

ethical conduct 
• Risk and opportunity 

management. 
• Reputation
• Return on investment. 

• Annual reports. 
• Regular reporting on the 

performance of shared assets. 
• Regular meetings with senior 

company management and centre 
managers. 

• Website and media. 

Employees • Strategy, new projects and 
organisational changes. 

• Training and development 
opportunities. 

• Working environment 
• Comfortable working conditions
• Work-life balance and flexibility. 

• Internal memos and visual 
communication in offices. 

• Personal interviews, briefings 
between management and teams. 

• Intranet. 
• Email
• Regular working environment 

surveys 

Tenants • Centre performance. 
• Company management model. 
• Regulatory compliance and 

ethical conduct.
• Actions for boosting sales. 
• In-store efficiency measures. 

• Performance reports. 
• Satisfaction surveys. 
• Regular contact at centre and 

corporate level. 
• Bulletin boards and extranet. 
• Complaints and claims system. 
• Mystery shopper 

Consumers • Shopping experience, including 
new services, promotions and 
activities at the centres. 

• Attractive brand mix
• Health and wellbeing
• Responsible business

• Newsletters on services, 
promotions and activities at the 
centres. 

• Satisfaction surveys 
• Customer service systems 

and mechanisms for receiving 
suggestions (onsite and on-line).

• Operational screens (MUPI). 
• Social media and mobile 

applications. 
• Information through the media  

Society • Employment and wealth 
creation 

• Development of infrastructure 
and services 

• Collaboration agreements with 
institutions. 

• Support for social projects. 
• Participation in cultural activities 

and events. 

• Meetings with the main socio-
economic players in each area. 

• Collaboration and sponsorship at 
cultural 

• activities and events. 
• Social media, media and 

information points at the centres. 
• Channels for sharing complaints 

and suggestions. 

Government and 
local authorities

• Regulatory compliance and 
ethical conduct.

• Inclusion 
• Training opportunities and first 

work experience for young 
people. 

• Environmental and biodiversity 
commitment 

• Tourism attraction 

• Permanent contact with local and 
regional authorities 

• Regular inspections. 
• Industry events and meetings. 

Industry  • Information about the activity of 
the company and the centres.

• Knowledge sharing and 
networking. 

• Participation in national and 
international sector conferences, 
events and fairs. 

• Presence in the steering 
committees of sector 
organisations. 

• Participation in industry reports.

Suppliers • Security and comfort to carry 
out their work. 

• On-line occupational risk 
prevention platform for suppliers. 

• Coordination meetings. 

Financial 
bodies 
 

• Regulatory compliance and 
ethical conduct. 

• Business and ESG strategy
• Current situation of the 

company. 
• Performance of the financed 

assets. 
• Performance forecasts. 

• Regular reports and annual 
accounts. 

• Face-to-face meetings. 

102-15, 102-40, 102-43, 102-44
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Roppenheim The Style Outlets. France

At NEINVER, we actively manage 
environmental risks as part of our 
business-thinking, practices and 
management processes in order 
to minimise our impact on nature 
and maintain a future-proof 
portfolio of responsible retail 
destinations.
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Key milestones in 2020

Vicolungo The Style Outlets, Italy

-14.6% EMISSIONS
VS.2019

-10.4% ENERGY 
CONSUMPTION  
VS. 2019

-33% WASTE
GENERATION
VS. 2019

ISO
50001

UPDATE OF THE ISO 50001 
STANDARD TO THE NEW VERSION 
ACROSS THE ENTIRE PORTFOLIO

-24.3% WATER
CONSUMPTION
VS. 2019

ADAPTATION OF NEINVER’S 
BIODIVERSITY MANAGEMENT PLAN 
FOR ALL CENTRES IN EUROPEBIODIVERSITY

KICK-OFF OF THE 
COMPANY’S GREEN 
MOBILITY PLAN

MOVILITY 
PLAN
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Lines of action in 2021

FACTORY Annopol. Poland

Renewal of the breeam in use certification for 
fashion outlet megapark and alegra retail & leisure 
park. Factory gliwice to also obtain breeam in use 
certification

Carry out mobility studies 
across our spanish portfolio

Increase commitment and 
collaboration with tenants 
to reduce scope 3 emissions

Advance our carbon 
offsetting policy

Increase visitor environmental 
awareness campaigns
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From the very beginning, at the pre-development stage, NEINVER adopts environmental 
principles (environmental site studies) in all of its projects. The design and construction phases 
of new projects and major renovations comply with strict energy efficiency and environmental 
criteria, and this commitment is extended to all stakeholders involved, including contractors, 
suppliers and tenants. In the construction phase, we include sustainability criteria when 
selecting contractors. Some examples of these criteria include specific requirements regarding 
the type of materials used by contractors, the energy efficiency of the installed equipment, and 
the management of waste generated during the works. Likewise, NEINVER provides tenants 
with guidelines for the design and installation of retail and catering premises, in order to comply 
with the company’s sustainability standards established for each centre.

A sustainable value chain

SUSTAINABILITY IN PROPERTY DESIGN, 
CONSTRUCTION AND RENOVATION

NEINVER’s holistic sustainability approach integrates all aspects of asset management, but 
we focus on energy, greenhouse gas emissions, water, waste production and management 
and biodiversity, as these are the environmental issues most relevant to our business and 
stakeholders.

SUSTAINABLE MANAGEMENT

DESIGN PHASE CONSTRUCTION PHASE
• Environmental requirements 

during development phase.

• Technical projects must 
comply with the requirements 
to obtain the construction 
licence and those of BREEAM 
New Construction certification.

• Environmental criteria across all 
construction works:

• Green clauses for contractor 
selection

• Materials used
• Equipment installed
• Waste management
• Overall execution of the works

Strong promotion of waste segregation and 
efficiency procedures.

WASTE

Highly efficient measures for water management 
that have helped to minimise water consumption.

WATER

Low scope 1 and 2 emissions and high energy 
efficiency at all centres. 90% of the energy 
consumed at our portfolio comes from renewable. 

ENERGY AND EMISSIONS

Biodiversity management plan developed 
for all centres.

POLLUTION

Amsterdam The Style Outlets. Netherlands

102-11, 103-1, 103-2, 103-3, GRI-CRE8
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NEINVER’s commitment is not solely limited to our direct operations, but also integrates our 
entire value chain to ensure that our activity does not negatively impact the environment. 
Although the indirect impact of our activity is more challenging to control, we strive to boost 
and support sustainability commitments among all our stakeholders. NEINVER therefore holds 
annual internal and external training sessions on energy efficiency, waste management and 
certification systems.

NEINVER has also increased its environmental engagement with tenants, suppliers and visitors 
by designing and creating awareness on environmental campaigns and initiatives. 

Since 2011, NEINVER’s certifications policy has required that all new developments and renovations 
are in line with BREEAM international methodology criteria, which assesses a project’s degree 
of sustainability. In the design phase of new developments, NEINVER requires the technical 
project to comply with all BREEAM New Construction environmental requirements, in addition 
to the regulations, requiring a minimum rating of “Very Good”. The company has obtained the 
BREEAM New Construction certification for its corporate offices located in Madrid at C/ Pio XII 
44, and is also working on obtaining this certification for Amsterdam The Style Outlets, opened 
in November 2020.

Furthermore, for buildings that have operated for over two years, NEINVER works with the 
BREEAM In-Use methodology, which vouch for the sustainable management of the centres, and 
requires the same rating (“Very Good”) as for newly constructed buildings. The certifications of 
the entire portfolio were renewed between the end of 2019 and the beginning of 2020. In 2021, 
the company will complete the process to renew the certification of Fashion Outlet Barakaldo 
and will renew the certification for Alegra Retail & Leisure Park. NEINVER will also work on 
obtaining certification for FACTORY Gliwice for the first time after two years since its opening.

In addition to BREEAM certifications, 90% of NEINVER’s portfolio is certified under four ISO 
standards (9001, 14001, 45001, 50001).

SHARING OUR COMMITMENT WITH OUR 
STAKEHOLDERS

GREEN BUILDING CERTIFICATIONS

TENANTS • Comply with lease clauses that include environmental management and 
efficiency requirements. 

• Comply with requirements detailed in the centre Technical Guides, which are 
to be followed when designing, building and managing their stores. 

• Tenant environmental and energy efficiency best practice guide.
• Organisation of biannual store manager meetings where centre management 

meets with all store managers to present the centre’s most relevant data and 
remind them of environmental aspects, such as the importance of recycling, 
location of bins, etc. 

• Ongoing training on NEINVER’s procedures and policies, as well as on specific 
issues considered points for improvement at the centre. 

• Action guidelines in case of emergency.

SUPPLIERS • Inform on NEINVER’s environmental, energy efficiency, quality, and health 
and safety policy. 

• Request a pre-screening questionnaire that evaluates environmental 
certifications. 

• “Green clauses” in lease agreements that include environmental, energy 
efficiency and health and safety best practices. 

• Work according to the Service Level Agreements established in contracts, on 
which their performance is assessed. 

• Comply with environmental legislation and use best practices. 
• Correctly manage health and safety for their professionals and facilities. 
• Properly manage waste, especially in the case of hazardous waste.
• Ongoing training on NEINVER’s procedures and policies, as well as on points 

of improvement of activities at each centre. 
• Emergency action guidelines for contractors and tenants. 
• Regular performance meetings to evaluate improvements and issues.

VISITORS • Environmental awareness campaigns
• Promotion of green mobility
• Promotion of sustainable brands and products
• Section on the centres’ websites with all environmental measures in place.

(more info in the Prosperity section, page 53)

Centre name
Asset 

perfomance
PART 1

Building 
management  

PART 2
Certification

period  

SPAIN

Las Rozas The Style Outlets Excellent Excellent 2019-2022

Getafe The Style Outlets Excellent Excellent 2019-2022

San Sebastian de los Reyes The Style Outlets Excellent Outstanding 2019-2022

Alegra Very Good Very Good 2018-2021

Coruña The Style Outlets Excellent Outstanding 2019-2022

Megapark Barakaldo Very Good Very Good 2017-2020

Nassica Getafe Excellent Outstanding 2019-2022

Viladecans The Style Outlets Excellent Excellent 2019-2022

POLAND

FACTORY Warsaw Ursus Excellent Excellent 2020-2023

FACTORY Warsaw Annopol Excellent Excellent 2020-2023

Futura Park + FACTORY Kraków Very Good Excellent 2020-2023

FACTORY Poznan Very Good Excellent 2020-2023

ITALY

Vicolungo The Style Outlets Very Good Very Good 2020-2023

Castel Guelfo The Style Outlets Very Good Excellent 2020-2023

FRANCE

Roppenheim The Style Outlets Excellent Excellent 2019-2022

Unclasified (<10%)

Acceptable* (10-<25%)

Pass** (25-<40%)

Good*** (40-<55%)

Very Good**** (55-<70%)

Excellent***** (>70-<85%)

Outstanding****** (>=85%)

Possible ratings:

102-11
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The temporary closures and other restrictions during COVID-19, limited the centres activity and, 
consequently, energy consumption. However, the impact on energy consumption in relation to 
these restrictions has been partially offset by the air circulation measures implemented during 
the pandemic to guarantee excellent indoor air quality that go beyond regulatory requirements. 
In total, energy consumption decreased by 10.4% in 2020. 

By energy type, gas consumption in 2020 was 22.1% lower vs. 2019, while the consumption of 
district heating decreased by 41.1%. In the case of electricity, which accounts for 90% of total 
energy consumed, the decrease amounted to 7.8%.

Energy consumption

The energy use intensity per visitor and gross lettable area (GLA) continued to decrease, falling by 17% and 
20% respectively.

0.00219
0.00209

0.00166

Energy intensity (GJ/visitor)

2018 2019 2020

2018

2019

2020

Gas/Fuel Oil Consumption District heating consumptionElectricity Consumption

9,802 GJ66,670 GJ 1,494 GJ

8,512 GJ63,251 GJ 1,225 GJ

7,932 GJ61,420 GJ 1721 GJ

77,967 GJ

72,988 GJ

70,074 GJ

Total energy consumption (GJ) per source

Centre energy use intensity per visitor (GJ/visitor)

102-15, 103-1, 103-2, 103-3, 302-1, 302-3, 302-4, 302-5, GRI-CRE1
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All the electricity consumed at the centres comes from renewable sources, with no emissions 
generated. Emissions derived from gas consumption and district heating have decreased by 
14.59% compared to the previous year. The closure of the centres for several months in 2020 
led to a significant decrease in centre consumption, although this decrease has been partially 
offset by the air circulation measures adopted to ensure safe health and hygiene conditions.

In line with its commitment to reduce the carbon footprint of its centers, wherever possible, 
NEINVER adopts a series of measures aimed at avoiding centre emissions and the environmental 
impact caused by the transport of its visitors and its employees. These measures include, 
among others:

NEINVER continuously monitors CO2 emissions inside its centres, if they are enclosed 
buildings, and in covered car parks. These emissions are controlled through the BMS (Building 
Management System) tool, which has temperature and humidity probes that automatically 
activate recirculation or ventilation when required, according to the established parameters. 
NEINVER also undergoes annual specialised indoor air quality audits, introducing the appropriate 
measures if emission limits are exceeded.

In 2020, the company launched a green mobility plan to increase the use of more sustainable 
means of transport among its visitors and employees. The project kicked off with Viladecans 
The Style Outlets, in Barcelona, and is being implemented in Nassica Retail & Leisure Park and 
Getafe The Style Outlets, in Madrid.

Emissions related to corporate travel have been drastically reduced compared to 2019 due to 
the exceptional pandemic situation. Total emissions for 2020 stood at 52.69Tn CO eq, an annual 
decrease of 78.86%. In addition to measures aimed at promoting sustainable transport, the 
company encourages the use of virtual meetings to avoid employee travel. 

As part of the company goal of increasing on-site production of renewable energy, several 
centres in NEINVER’s portfolio already incorporate renewable energy production systems. In 
2020, these centres produced a total of 640 GJ. 

Emissions

Electric vehicles

Recharge points at 85% 
of the portfolio.

Bicycle transport

Bicycle parking at 100% 
of the portfolio.

Public transport

Free transport services 
to the centre.

Carpooling/car-sharing 
solutions

Service already introduced in 
Poland and France and being 

studied in Spain.

2018 2019 2020

0.0.0625 tCO2eq
 0.0646 tCO2eq

0.0563 tCO2eq

Greenhouse gas emissions 
intensity (tCO2eq/visitor)

Emissions from 
car travel

Emissions 
from hotel stays

Emissions from 
rail travel

Emissions from domestic 
and international flights2019

2020                             

POLICY AND PRACTICES ON REDUCING 
FUGITIVE EMISSIONS

GREEN MOBILITY

GREENHOUSE GAS EMISSIONS FROM EMPLOYEE TRAVEL

ON-SITE RENEWABLE ENERGY PRODUCTION

Centre emissions intensity per visitor (tCO2eq/visitor)*

Scope 1 emissions 
(natural gas), tCO2eq

Scope 2 emissions 
(district heating), tCO2eq

Scope 2 emissions 
(electricity), tCO2eq

Scope 1 and 2 greenhouse gas emissions (tCO2eq)

2018                             2019     2020

1,477 tCO2eq

790.33 tCO2eq

1,261 tCO2eq

In terms of centre emission intensity per visitor, the figure increased to 0.0646 tCO2 eq.

Greenhouse gas emissions from employee travel (tCO2eq)*

249.47 tCO2eq

52.69 tCO2eq

*Includes Scope 1, Scope 2 and Scope 3 emissions

102-15, 103-1, 103-2, 103-3, 305-1, 305-2, 305-3, 305-4, 305-5, GRI-CRE3, GRI-CRE4
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Water consumption has also decreased by 24.30% due largely to restrictions on trade. In 
order to continue decreasing water consumption, the company has set new low consumption 
requirements for the replacement of sanitary accessories.

Water management

2018

2019

2020

238,765 m3

146,081 m3

186,899 m3

Total water consumption 

Installing dry urinals. 

Replacing conventional taps 
with ones that improve 

consumption efficiency.

Introducing rainwater 
collection systems.

Improved irrigation systems.

Introducing a bacteriological 
wastewater treatment that 

ensures compliance with 
environmental regulations,

while extending the lifetime of 
sanitation facilities and minimising 

the cleaning frequency.

   
   

   
   

    
    

WATER SAVING METHODS

    
     

      
             

                                                              IM
PROVED EFFLUENT QUALITY

NEINVER’s water management best practices

Total water consumption (m3) at NEINVER’s centres

102-15, 103-1, 103-2, 103-3
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NEINVER is committed to properly managing waste at all its centres by encouraging waste 
minimisation and promoting improved segregation. To achieve this, the company involves all its 
stakeholders by raising awareness and installing containers that help correctly separate waste. 
Since 2016, clauses have been included in the contract with the waste manager that have 
enabled better waste management and treatment. Waste generation decreased by 33% in 2020 
due to the increase in recyclable waste. A 35% reduction in non-recyclable waste was achieved 
in 2020 compared to the previous financial year. The company sends all previously classified 
recoverable fractions (cardboard, plastic, glass, wood, metals, etc.) to recycling plants, so that 
they can be subsequently treated and reused as new materials.

Part of NEINVER’s environmental commitment includes minimising its assets’ impact on 
biodiversity. In 2020, the company adapted its Biodiversity Management Plan to all its centres 
in Europe. This plan, which was launched in 2016 in its Spanish portfolio, includes several 
remarkable initiatives to offset the impact of the assets:

Waste management Biodiversity

Waste production (t) at centres managed by NEINVER

2018

2019

2020

Paper/cardboard

Plastic

Organic

508 t2,164 t
5,426 t

2,753 t

294 t2,062 t
4,215 t

1,859 t

403 t1,919 t
5,141 t

2,818 t

Establishing drip 
irrigation in landscaped 

areas.

Planting native plant 
species to help the 
habitats surrounding 

the centres.

Planting shrub plants 
with fruits to feed 

local fauna.

Improving the 
management guidelines 

for nesting birds, 
especially migratory and 

protected birds.

Best practices to 
ensure the use of 

ecological fertilisers 
and pesticides.

Best practices to ensure 
that invasive species 

are not introduced into 
garden areas.

Installation of beehives 
and bat nests, animals 
of key importance in the 

pollination process.

Ensuring that the facades 
and the exterior areas 
lighting do not cause 
disorientation to birds.

ENVIRONMENTAL EXPENSES AND INVESTMENTS€

COUNTRY ENVIROMENTAL 
EXPENSES 

ENVIRONMENTAL 
INVESTMENTS

Spain 885,000 276,000

Italy 370,000 -

Poland 1.062,000 34,000

France 50,000 -

Germany 405,000 5,000

TOTAL 2,772,000 315,000

Biodiversity initiative at Roppenheim The Style Outlets, in France.

102-15, 103-1, 103-2, 103-3, 306-2
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NEINVER headquarters. Spain

NEINVER’s success is driven by an 
experienced and committed team 
with deep market know-how. We 
work to maintain stable and quality 
relationships with all employees, to 
enable professional and personal 
development, to provide the best 
working environment and to guarantee 
diversity, inclusion and equal 
opportunities across the company.
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One of NEINVER’s pillars is to have a competent team of professionals with values that facilitates 
the creation of value between different stakeholders.

In the framework of human resources management, NEINVER works to drive talent, organisational 
efficiency, corporate culture and values and internal communication. 

NEINVER is committed to stable and quality employment through a rigorous selection process 
which aims to recruit the best professionals in the sector. In 2020, NEINVER had 286 employees 
globally; 89% of which had a full-time contract and 94% had a permanent contract.

The turnover rate fell to 11.4%. Employees have appreciated the company’s financial efforts and 
efforts to secure jobs. Employee working conditions have not changed during an extraordinarily 
difficult year. The percentage of employees under a collective agreement has remained at 61%.

In 2020, NEINVER focused on maintaining a safe and quality working environment, promoting 
employee training as a tool for development and creating incentives for the retention of talent. As 
the business evolves, NEINVER focuses on recruiting new people, based always on a framework 
of equal opportunities in all areas of work. 

The company shifted almost entirely to remote working when the pandemic began and has 
gradually gone back to working in its offices complying with all safety measures, whilst still 
combining this with working from home and considering each individual situation. 

Thanks to the digital transformation NEINVER carried out several years ago, the company was fully 
prepared to operate remotely, and employee work has not been affected at any point since the 
start of the pandemic. In 2020, the company worked to continue to improve the internal digital 
environment, including further consolidating the use of collaborative tools and the enhancement 
of hardware to make it easier to work from home and improve mobility between the office and 
working from home.

Our pillars Evolution of NEINVER’s workforce

• Talent map.
• Training and 

development plans.
• Succession plans.

Talent

2

Development 
and retention

HOW?

• Definition of values 
and behaviours.

• Tools to enable 
connection with 
corporate values.

Culture 
and values 

3

Pride in 
belonging

and 
shared values

HOW?

4

• Global intranet.
• Emails from the 

leadership team.
• Daily emails on sector 

news.
• Internal social network.

Internal 
commu-
nication

Alignment and 
commitment

HOW?

Organisational 
efficiency

• Review of the appraisal 
system.

• Exit interviews.
• Employee surveys.
• Scorecards.

Effectiveness 
and efficiency

1

HOW?

FUNDAMENTAL PILLARS OF HUMAN RESOURCE 
MANAGEMENT

27 29

132

14 17 28 28
8

286

2

288

2020 2019Germany Spain France Italy Netherlands Poland  TOTAL

80
77

132

Staff evolution by country

102-8, 102-15, 103-1, 103-2, 103-3
102-41, 401-1
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NEINVER is committed to boosting employment and training in the communities where its centres 
operate, especially amongst students who are completing their undergraduate or postgraduate 
studies or who have just finished their studies. NEINVER supports the development of young talent 
with its internships and collaborations with various universities through a scholarship programme 
for students and recent graduates. The company’s objective is to help those university students 
in or around the locations where it operates with their training and joining the job market.

In 2020, NEINVER collaborated with 4 universities and institutions which offer degrees and 
postgraduate degrees in Spain, and which teach subjects relevant to the company’s activities. 
More specifically, in 2020, the company signed agreements with CEU San Pablo, Universidad 
Pompeu Fabra, ESIC and AM Formación Empresarial. In this respect, 7 appendices to the different 
collaboration agreements with Spanish training institutions were signed, enabling 7 students to 
complete internships at NEINVER, both at our head offices and our centres. The main training 
areas were Marketing, Retail, Sustainability and Leasing.

In addition, we signed collaboration agreements with different European universities and training 
centres in our outlet centres’ catchment areas to collaborate in the practical training of their 
students in the fields of Marketing, Retail, Tourism and Management. More specifically, in 2020, 4 
students from the Universitá degli Studi di Torino and the Università del Piemonte Orientale who 
completed their internships at NEINVER workplaces in Italy, benefitted from these agreements.

One of NEINVER’s priorities and commitments to its employees is promoting equal opportunities, 
as well as non-discrimination, regardless of nationality and gender, in all areas and positions of 
the organisation. In 2020, NEINVER had 4 women in managerial roles and 23 women in middle 
management. In addition, the professional team shows that we comply with the equality and 
distribution criteria that exists at the company in terms of age and gender.

Commitment to youth and local 
employment

Equal opportunities for all 
employees

11 16

48

84

4
10 11 17

3 5

Men

Women

Germany Spain France Italy Netherlands Poland TOTAL

18

59

95

191

Men33%

Women67%

Breakdown of staff by gender and country

103-1, 405-1
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For NEINVER, developing its employees’ professional skills and competencies, as well as job 
satisfaction, is fundamental to the proper performance of the company’s activities, and this is 
why it continues to invest in training. 

NEINVER offers its employees a training programme that enables them to better deal with the 
challenges they face in their daily work and to adapt to the company’s development. It also 
enables them to keep their technical and management skills up to date and to invest in their 
personal and professional development.

In the backdrop of the health crisis, we increased online training in order to ensure continuity 
of training initiatives in a safe environment. The courses covered diverse topics including retail, 
facility management, advanced excel, negotiation, knowledge of digital tools, safety, COVID-19 
prevention, emergencies and sustainability.

In a multinational and multicultural business, we value the fact that employees can communicate in 
various languages to meet the needs of their colleagues, clients, suppliers and other stakeholders. 
The company therefore strengthens these language skills and ensure that employees maintain 
and perfect their languages. Languages are also valued in both the selection process and in the 
annual training plan.

In 2020, NEINVER provided each employee with an average of 27.92 hours of training, which 
was divided evenly between male and female employees. This figure represents a considerable 
decrease in relation to 2019 due mainly to the extraordinary situation resulting from the pandemic 
which, initially, meant that all in-person courses had to be cancelled. This situation involved 
adapting both the content of the courses and the delivery method and also required adaption by 
the external providers who were delivering them. The year 2020 required a funding adjustment 
which also involved a decrease in financial investment in training, promoting internal training, 
flexible hours and free training, which has finally made it possible to cover nearly all of the training 
objectives set at the beginning of the year.

NEINVER has structured an induction plan for new employees within the on-boarding process 
which provides detailed information on the company, the people that form part of it, how it’s 
structured, the different organisational areas, the internal processes and the corporate policies. 
It also includes information which enables new employees to acquire global knowledge of the 
sector, the competition, clients and investment partners.

In order to increase employee motivation and improve work performance, NEINVER has developed 
an annual performance appraisal process for all of its employees. This process follows the same 
criteria in every country and is directly incorporated into the scope of each person’s training plan.

In 2020, the continuous changes in the business landscape as a result of the pandemic made it 
difficult to meet some objectives that were set at the beginning of 2020.

Professional training 
and development

2020

2019

2018

2017

57.01 h

46.32 h

27.92 h

59.57 h

2020

2019

2018

2017

€ 143,031 

€ 146,868

€ 63,994

€ 136,594

Average hours of training per employee Investment in training
Definition of 

corporate and 
operational 

objectives and 
employee-specific 

objectives.

1 2
Meeting 

predefined 
objectives.

3
One-to-one 

closure with each 
professional.

PERFORMANCE APPRAISAL PROCESS STAGES

INVESTMENT AND AVERAGE HOURS OF TRAINIG AT NEINVER

103-1, 103-2, 103-3, 404-1, 404-3
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NEINVER’s remuneration policy is based on international standards and is in line with salaries 
offered by its main competitors. The company has market salary information which is adjusted to 
the existing band system in order to ensure fairness and the use of objective criteria in determining 
salary increases.

The factors which influence employee remuneration are the workers’ job category, level of 
performance and level of responsibility. NEINVER does not make any form of distinction in staff 
remuneration; the company bases remuneration on its equality and non-discrimination policy.

The company also uses a specific remuneration policy for the highest level of management in 
order to encourage their commitment through different action plans.

In addition to salary, NEINVER provides a variety of benefits to its employees including pension 
plans, medical insurance for all employees and their immediate family, life insurance and accident 
insurance. These benefits are available to all staff in all countries, but uptake is not mandatory.
In Spain, NEINVER has introduced a flexible benefit scheme for its employees that each employee 
can adapt according to their needs, which also creates a tax benefit. This includes restaurant 
vouchers, childcare vouchers, travel cards, insurance upgrades or training expenses. 

In France, Germany and Poland, employees can select their own benefits package, choosing 
between different spending categories and selecting those which are most relevant to their 
wellbeing.

Additionally, all NEINVER employees can buy at or eat in restaurants in the shopping centres 
managed by the company and enjoy between a 5% and 15% additional discount on the 
outlet price.

Remuneration policy for fair 
compensation

Average salary by category, men compared to women

2020 2019 Variation

Governance Body - - 0%

Managerial 1.24 1.22 2%

Middle management 1.14 1.21 -6%

Technical 1.03 1.05 -2%

Administrative 1.3 1.27 2%

102-36, 401-2
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Internal communications play a key role in our journey to build on a collaborative workplace 
and employee engagement. The channels established by the company aim to strengthen the 
bonds between workers, promote values such as commitment and teamwork, create a unique 
collaborative business culture and allow two-way communication between NEINVER and its 
workforce. In 2020 the company launched a brand-new intranet which is more collaborative and 
user-friendly. The new intranet gathers all the information and updates on the company, interviews 
with colleagues, reports, studies and articles on  topics of interest to the business, among others. 
This has strengthened internal communications and increased employee engagement. In the 
context of the Criminal Compliance Programme, the internal mailbox for complaints, queries 
and suggestions is hosted on this platform, providing an anonymous channel to report irregular 
behaviour and send suggestions to improve the working environment. Besides the intranet, the 
company also uses the following tools to communicate and encourage engagement: an internal 
daily email to inform employees of the company’s current affairs and sector news, and an internal 
social network to share personal and professional news.

Employee engagement
Promoting the health and well-being of all of its employees is one of the company’s commitments. 
Proof of this is the excellent results recorded in terms of health and safety. In 2020, the rate of 
work absenteeism unrelated to professional performance decreased slightly. There was only one 
accident at work and no occupational illnesses were recorded.

These positive results year on year are a result of the training delivered by NEINVER on occupational 
risks and preventive management, along with an annual risk assessment at each workplace. 
The company also has a compulsory-reading manual for all new employees on best ergonomic 
practices and workplace accident prevention. This is all reinforced through an Improvement 
Communication Model which acts as a communication channel for queries and improvements 
in respect of occupational risk prevention.

The pandemic meant that the company’s protocols had to be adapted to the applicable 
legislation in each country regarding the creation of COVID-19 free workspaces and maintaining 
continuous efforts to prevent outbreaks. The protocols were communicated individually to each 
employee and were made available on the company’s intranet so that they could be consulted 
at any time. The company maintained good communication with employees, duly informing 
Human Resources and management of any risk situation (display of symptoms, close contact 
with a confirmed positive case or a confirmed positive case) to enable effective management 
in line with established policies and protocols. We have encouraged remote working, making 
technical resources available to employees to enable them to continue with their professional 
activities and to adapt to the extraordinary situation. Workplaces are disinfected regularly and 
specifically if required. Similarly, we have carried out individual testing and group testing when 
deemed necessary to ensure the safety of employees. The company strictly adheres to the health 
authorities’ recommendations and is in regular contact with them to provide the applicable 
information. The company also passed, with positive feedback, a COVID-19 audit in its workplaces 
in all countries where it operates.

The certification process has been completed in 2021. Some of the measures that have been 
implemented include proper air ventilation and filtration and circadian lighting systems that improve 
focus and wellbeing which adjust to biological rhythms for a high performing work environment. 
Further measures include sound insulated workspaces which help with concentration, efficient 
management of resources such as energy, water and waste, and the combination of nature, art 
and design to create a unique space.

Health and well-being

Absence from work Accidents at work Occupational illnesses Days lost

0.02% 0.03% 0% 0%0% 0%2.85% 3.05%

2020 2019

HEALTH AND SAFETY INDICATORS

“In 2020, NEINVER continued working towards achieving its WELL 
certification Gold rating, the leading standard that exclusively 
evaluates the impact of buildings on the health and well-being of its 
occupants, for its office headquarters in Madrid”

103-1, 103-2, 103-3, 403-2
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Montabaur The Style Outlets. Germany

Our strategy has always been 
shaped by a close connection 
to our customers and to society. 
We strive to ensure that we 
are a driver of growth in the 
communities in which we 
conduct our business.
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• Virtual Shopping
• VIP Programme 
• Free parking 
• Parking for bicycles
• Parking and charging points 

for electric scooters
• Electric car charging points 
• Motorcycle parking with helmet lockers 
• Shuttle bus (temporarily not available)
• Bicycle rental locations and mini-

bike sharing service (temporarily not 
available)

• Car wash service 
• Pushchair and wheelchair hire 
• Umbrella hire (in outdoor centres) 
• Book sharing service (temporarily not 

available)
• Secure storage of belongings (hands-free 

shopping) (temporarily not available)
• Luggage storage 
• Tourist information services 
• VAT refund service for travellers 

• Cash machines 
• Lounges for parents with young children 
• Children’s play areas with supervisors
• Cinema for children
• Child geolocation 
• Free kids’ amenities 
• Lost teddy bear service 
• Wi-Fi network 
• App with customised discounts 

and offers 
• Mobile phone charging points and 

portable battery loan 
• Wide range of dining options 
• Image consulting (personal shopper) 
• Gift card 
• Nurse’s station and defibrillator 
• Outdoor chill-out areas 
• Meeting rooms
• Group package 
• Support areas and water bowls at pet-

friendly centres
• Clothing recycling service

We provide best-in-class amenities that deliver a unique shopping experience, with a special 
focus on services for families. Some examples are listed below. *1

*1 Not all services are available at all centres. 

NEINVER complements its outlet centres’ value proposition of top brands and discounted prices 
with an upscale experience to keep aligned with shoppers’ expectations and demand. The 
company’s strategy includes providing unique spaces to visitors, investing and transforming the 
centres through renovations, and offering hospitality and customer services to make shopping 
more comfortable and memorable. All this is combined with a commercial mix of top brands and 
dining options tailored to attract each catchment area. Furthermore, investing in digital acceleration 
and deploying new technologies to provide a more convenient and efficient shopping experience 
has been a main priority in the past year. 

In order to improve customers’ experience, NEINVER has clear procedures and protocols in place 
for dealing with customer issues, providing different channels for handling customer complaints 
across the centres. These include incident and suggestion forms, access to a queries section on 
the website, email accounts for the management of each centre and information points at the 
centres. The aim is to handle all complaints and suggestions in a prompt and efficient manner. In 
2020, the number of complaints and suggestions was 2,505.

All the information gathered is used confidentially and always receives a personalised response. 
Moreover, the company carried out surveys among its customers to gather insights on the evolution 
of their shopping behaviour and their expectations when visiting the centres.

Visitors experience

NEINVER’S RANGE OF SERVICES OFFERED TO VISITORS

Suggestions + Complaints

2,505

2,277

2,256

2020

2019

2018

Complaints and suggestions received by NEINVER

Vicolungo The Style Outlets. Italy

102-2, 103-1
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NEINVER’s digital ecosystem continues evolving with visitors’ and tenants’ needs. In 2020, a year 
marked by the pandemic and a restrictive scenario, NEINVER responded with the launch of a 
Virtual Shopping service across its entire portfolio, thus providing customers the possibility to 
shop and explore items without actually physically being present in the shop whilst it supported 
brands to sell their stock. Customers can connect through phone, email or WhatsApp with in-
store staff to purchase directly (via WhatsApp) or to plan their visit in advance and make their visits 
more convenient.

Moreover, the company further developed its CRM platform, which combines consumer 
information received through any channel, including geolocation systems at the centres, apps 
and other technological tools. This CRM system provides a single view of each customer, making 
it possible to adjust offers, communications and the centres’ management, and to offer tenants 
previously unavailable metrics. In 2020, NEINVER adapted the platform to start integrating sales 
data through transaction trackers along 2021.

With the evolution of NEINVER’s digital ecosystem, the company takes a thoughtful approach to 
data protection and is accountable for how it handles consumer data, guaranteeing the privacy 
and security of its customers’ personal data and giving it maximum importance. The company 
has established the proper channels and procedures to ensure customers can exercise their 
privacy rights.

The COVID-19 outbreak meant a challenge also to fundamental rights to data protection and 
privacy. The company worked to ensure the implementation of the EU General Data Protection 
Regulations’ requirements. Moreover, with the opening of Amsterdam The Style Outlets, 
NEINVER had to ensure the centre operations regarding its customers complied with European 
and national regulations regarding data protection.

New solutions and digital 
transformation

Data protection

“Through the Virtual Shopping service introduced 
successfully in 2020, NEINVER continues evolving with 
customers’ and brands’ needs, providing new channels 
to increase convenience and allow easy planning of visits 
whilst allowing brands to sell surplus stock during the 
pandemic.”

103-1
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Guaranteeing the health, safety and well-being of its stakeholders – visitors, tenants, investors and 
the community in general – is one of NEINVER’s top priorities. To that end, the company focuses 
on two action areas:

The Facility Management team is responsible for defining, implementing, monitoring and evaluating 
the appropriate measures to guarantee the maximum levels of health, safety and well-being for 
all the assets’ occupiers. In line with its Certifications Policy, NEINVER has a certified Management 
System which conforms to the following standards: ISO 9001 for quality management, ISO 14001 
for environmental management, ISO 50001 for energy management and ISO 45001 for occupational 
health and safety – expanded in 2019 to cover nearly its entire portfolio in Europe – all of which are 
independently verified. This is a multi-site integrated management system, which is implemented 
at all assets of the portfolio, representing an incentive for NEINVER and its commitment to 
continuous improvement. Furthermore, NEINVER has certified all its centres under the BREEAM 
in-Use standard, which includes measures to guarantee health and well-being at the centres.

Health, Safety and Well-being

Security
• Action protocols to guarantee the security of visitors and their belongings
• Theft prevention studies
• Panic alarms in centre shops 
• Security training for NEINVER staff
• Renewal of security service contracts with greater provisions

Health and well-being 
• Strict measures and protocols against COVID-19
• Specific action plans to prevent the most frequent accidents 
• Defibrillators and qualified security staff to act in case of an emergency, 

and first aid at all centres
• Defibrillator spare parts at all Spanish and French centres 
• Noise level, light condition and air quality monitoring and control
• Monitoring thermal comfort, regulating the distribution of heat and/or cold 

inside buildings
• Monitoring ventilation and air quality
• Microbial control (legionella)
• Inclusive design, creating safe pedestrian routes to promote the safety of 

children and adults and of people with reduced mobility
• Rest areas with comfortable furniture and Wi-Fi
• Enhancing natural light through skylights and controlling the brightness
• Well-being marketing campaigns

Castel Guelfo The Style Outlets. Italy
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NEINVER launched the “Shop Safe, Stay Safe” blueprint across its European portfolio to prioritise 
the health and safety of its customers and employees. The “Shop Safe, Stay Safe” commitment 
ensures compliance with the strictest hygiene standards and with social distancing rules. It also 
ensures visitors are well informed through different digital and on-site channels at the centres, and 
that everyone is protected and provided with a safe shopping experience.

NEINVER has worked collectively across the Group, adopting best practices right from the beginning 
with the first centres’ reopening, adapting procedures so shoppers can enjoy their visit in full 
confidence. It also provided support to tenants, helping them to comply with all health and safety 
regulations.

The measures include: hygiene stations throughout the centre; larger cleaning and maintenance 
teams for proper hygiene and disinfection of all areas, especially the busiest zones; improved 
cleaning procedures for the ventilation systems; an ongoing monitoring team to better control 
capacity at the centre and ensure safety compliance; reinforcement of instructions to visitors, with 
special emphasis on compliance with social distancing; and limiting or adapting some services to 
meet safety requirements.

To improve the security systems at its centres, NEINVER monitors the number of incidents and 
accidents:

As part of this commitment to providing a safe shopping environment and guaranteeing visitors’ 
confidence, NEINVER certified the COVID-19 hygiene and safety protocols and procedures 
implemented in all its centres in Spain, Italy, Poland, Germany and the Netherlands with SGS, the 
world’s leading inspection, verification, testing and certification company. In France, the protocols 
implemented in Roppenheim The Style Outlets were validated by the inspection and certification 
entity Socotec.

166
Accidents

Incidents
2019
2020

138

499
341

Incidents and accidents in NEINVER’s portfolio, 2020

MEASURES AND PROTOCOLS AGAINST COVID-19

CERTIFICATION OF ITS ENTIRE EUROPEAN PORTFOLIO

FACTORY Krakow. Poland
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NEINVER’s Building Tomorrow ESG strategy includes a broad concept of what accessibility means 
at its centres. It goes beyond removing architectural barriers for people with physical disabilities, 
but also includes other groups who may need help getting around the centres, such as the elderly, 
children or pregnant women. Over recent years, the company has worked intensively to improve 
accessibility at its centres in order to make them more comfortable and safer for people with 
reduced mobility. After achieving AIS accessibility certification for Viladecans The Style Outlets in 
2017, the company obtained this certification for all of its Spanish portfolio in 2019, reflecting its 
commitment to making it possible for anyone to move through the centres in a comfortable and 
safe way. This was an important accomplishment, especially since the adaptations were made 
after the centres were built and not during the design phase. In late 2020 and early 2021, the 
company also earned this certification for its French and Italian centres and plans to certify the 
accessibility of its portfolio in Poland and the Netherlands in 2021.

The degree of accessibility achieved by NEINVER includes:

Accessibility

MOBILITY: 
Full. 

LIFT: 
Accessible with 

capacity for 
wheelchairs, 
handrails and 

accessible push 
buttons (inside 

and outside) and 
bimodal signage.

ENTRANCES: 
Adapted and 
accessible.

COMMUNICATION: 
Human facilitator 

and understandable 
signage with 
pictograms. 

FURNITURE: 
Accessible.

SIGNAGE: 
High contrast and 

bimodal. 

EXTERIORS: 
Accessible and 

with colour 
contrast signage.

WC AND 
LACTATION 

ROOMS:
Adapted.

Centre name AIS Score Certification period

Viladecans The Style Outlets * * * * * 2020-2023

Roppenheim The Style Outlets * * * * 2021-2024

San Sebastián de los Reyes The Style Outlets * * * 2019-2022

Alegra Retail & Leisure Park * * * 2019-2022

Getafe The Style Outlets * * * 2019-2022

Nassica Retail & Leisure Park * * * 2019-2022

Las Rozas The Style Outlets * * * 2019-2022

Coruña The Style Outlets * * * 2019-2022

Vicolungo The Style Outlets * * * 2021-2024

Castel Guelfo The Style Outlets * * * 2021-2024

Viladecans The Style Outlets. Spain
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Engagement with society 
and local communities

Shopping centres and outlet centres support economic growth, including local business 
development. During the COVID-19 pandemic, the reopening of shopping centres has proved their 
importance for economic recovery, due to their contribution to GDP and the direct employment 
generated by the sector. Moreover, commercial assets enhance the quality of life of communities 
and they have stood as safe leisure options during the health crisis, offering controlled spaces for 
visitors to shop, eat and relax. 

Promoting economic growth and well-being

NEINVER promotes job creation in the communities where it operates. In addition to its direct 
employees, the company organises job fairs in coordination with brands and local authorities to 
boost the recruitment of people in their areas. In 2020, in order to adapt this support to social 
distancing measures, several centres in the company’s portfolio shared brands’ job announcements 
on their websites to increase their reach instead of organising physical job fairs.

Contributing to local employment

Furthermore, the company has followed up closely with the communities to cooperate and 
contribute to local needs during the health crisis. In Spain, NEINVER centres have made themselves 
available to local councils and hospitals in the area to facilitate contacts and procedures between 
different entities, and centres have donated bottles of water and blankets to the closest hospitals. 

NEINVER’s centres have always taken an active role in the local communities to which they belong, 
building long-term bonds with different stakeholders and giving back to the community. In 2020, 
NEINVER supported or organised several initiatives. 

As an example, the Italian centres set up a gift-wrapping station during Christmas in collaboration 
with NGOs to support, on one hand,  a fund-raising campaign linked to the COVID-19 emergency 
and, on the other hand, families that have a member with cancer. In Madrid, the centres collaborated 
with the NGO Nuevo Futuro ensuring that every child in their 63 homes could enjoy the magic of 
Christmas. Customers could support the cause by buying a ticket for the largest ecological ice 
slide in Spain, located in Alegra Retail & Leisure Park, or by making donations. In Poland, for the 
sixth year, NEINVER joined the Szlachetna Paczka, one of the most recognisable charity initiatives 
in Poland, which helps families in a difficult financial situation.

Community engagement initiatives and support 
during the COVID-19 crisis

NEINVER’s commitment to the environment extends beyond its own operations to the actions 
of its stakeholders. The company takes an active role in promoting responsible consumption and 
environmental values among its visitors and society through awareness campaigns to educate 
visitors on environmentally friendly behaviours. 

Initiatives include campaigns to encourage visitors to recycle clothes, use reusable bags, increase 
the use of green mobility, protect biodiversity, segregate waste, and use water responsibly, among 
other aspects. NEINVER is also working together with its tenants to provide better information on 
the sustainability of their products. Furthermore, NEINVER continues promoting campaigns and 
involving its tenants in initiatives such as “Earth Hour” and “Energy Efficiency Day”.

Promoting responsible consumption 
and environmental values

Vicolungo The Style Outlets. Italy

102-15, 103-1, 103-2, 103-3, 203-1, 203-2, 413-1
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Phase 1 Phase 2

Initial 
assessment

Ongoing 
assessment

WHAT IS EVALUATED? WHAT IS EVALUATED?

1 2

ESG FACTORS

• Degree of environmental and 
social commitment. 

• Certifications for quality, 
environmental management, 

health and safety, and other issues 
related to the relevant business. 
• Degree of compliance with 

regulatory policies, data protection 
law and anti-money laundering or 

anti-bribery policies.ESG FACTORS 

• Degree of environmental and social 
commitment. 

• Certifications for quality, environmental 
management, health and safety, and 
other issues related to the relevant 

business. 
• Degree of compliance with regulatory 

policies, including data protection law 
and anti-money laundering or anti-

bribery policies.

QUALITY OF THE TENDER

• Ability to address issues such 
as management capacity and 

experience. 

QUALITY OF THE PRODUCT/SERVICE

• Evaluation of product/service quality to 
meet expectations such as quality of 

materials and reliability. 
• Development of technology, processes 

and upgrades related to quality. 

PRICE

• Reasonable price given the quality 
of the product or service and given 

average market prices.

DELIVERY MANAGEMENT

• Degree of compliance with 
deadlines and punctuality. 

• Timely resolution of incidents, 
ease of contact in case of 

complaints.

INTERNAL AND EXTERNAL 
REFERENCES

• The supplier’s references, both 
internal references and those from 
clients, partners or other suppliers.

• Supplier’s reputation in the market.

NEINVER carries out a detailed assessment process to ensure that all its suppliers share the same 
level of commitment to quality, responsibility and transparency as the company. The quality of 
their products and services must be accompanied by respect for the environment and for society. 
The initial assessment process is integrated into NEINVER’s business management system and is 
complemented by an ongoing evaluation every two years to ensure that its suppliers’ commitment 
to quality and responsibility continues to meet the levels established by NEINVER.

The criteria included in the process are assessed and rated positively when selecting or renewing 
a particular supplier. Furthermore, training workshops have been provided throughout the year to 
employees involved in its implementation.

Responsible supply chain

San Sebastian de los Reyes The Style Outlets. Spain

SUPPLIERS ASSESSMENT PROCESS

2020  ANNUAL REPORT_  38
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In addition to the initial and ongoing assessments, NEINVER has a series of tools and procedures 
to guarantee responsible and transparent contracting: 

1. It includes environmental, social and good governance (ESG) clauses concerning labour 
regulations, health and safety and environmental matters in the contracting phase. 

2. It regulates the minimum number of tenders required, the departments and managers 
involved in their assessment, and the type of obligatory controls and procedures to prevent 
fraud linked to the supplier selection in the tender processes.

3. It carries out annual audits of the tenders to guarantee compliance with the defined criteria 
and transparency in the entire selection process.

4. All company employees have signed the Conflict of Interests Policy and the Ethics Code, 
which regulates aspects such accepting gifts, preventing conflicts of interest in contracting, 
and generally carrying out any contracting procedure according to objective ethical criteria. 
These tools allow the company to identify potential crimes and apply preventive measures. 

From a legal point of view, and in the interest of improving supplier knowledge and control, 
NEINVER is distributing the “Know your Client” (KYC) questionnaire to all suppliers involved in 
construction works. Among its sections, particular emphasis is given to the requirement of 
suppliers to establish internal measures to prevent money laundering and terrorism financing. 

Conversely, as the training of suppliers is relevant for NEINVER, it provides different activities, 
such as sharing best environmental and energy practices, continuous personalised advice and 
constructive feedback on the approval processes, and an evaluation of the quality level of the 
service provided. 

NEINVER’s operations contribute to local employment, this being its main indicator for its 
contribution to the community. To that end, the company promotes local purchases to boost 
direct employment and the growth of its suppliers. NEINVER has an extensive network of local 
suppliers so that practically all of its purchases are made in the countries where the centres are 
located. These purchases are mainly made for facilities management services (maintenance, 
repairs, cleaning, gardening, security, supplies, consulting), marketing (agencies, signage, advertising, 
etc.), legal and tax advice, accounting services, travel agencies, property intermediation services, 
insurance brokerage and office lease agreements. In terms of purchases on a corporate scale, 
Spain and Poland are the countries where the majority of purchases are made.

RESPONSIBLE AND TRANSPARENT CONTRACTING

SUPPLIER RELATIONSHIP 

SUPPORTING LOCAL SUPPLIERS

* This chart includes only the main suppliers of the company. It does not include all the suppliers.

Technical

Facility

Marketing 
and 

Communication
Digital 

Business

HR

• Advertising agencies
• Media agencies
• Market and Satisfaction 

Surveys

• Security
• Maintenance
• Cleaning
• Gardening
• Supplies
• Waste management
• Sustainability 
• Licences
• Authorisations

• Architectural surveys
• Builders

• Head-hunters
• Training

• Digital environment 
developers

NEINVER’s supply chain. Types of suppliers*:

FACTORY Ursus. Poland
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2020 GRESB Benchmark

In 2020, NEINVER achieved a GRESB 5 Star Rating in the Global Real Estate Sustainability 
Benchmark, the main global environmental, social and governance (ESG) benchmark for real 
estate investments across the world. By receiving the highest rating, NEINVER’s ESG performance 
is positioned among the top 20% of the real estate industry.

In addition, NEINVER has increased its overall score to 90/100, well above the GRESB average of 
70/100, achieving high results in each of the three areas: Environmental, Social and Governance. 
The company has excelled in several aspects, including the certification of its portfolio with 
sustainability standards, as well as ESG risk assessment and management, and stakeholder 
engagement.

The GRESB benchmark analyses NEINVER’s ESG framework and its joint portfolio with Nuveen 
Real Estate under the Neptune joint venture.

NEINVER excelled in:

• Building Certifications

• Stakeholders Engagements

• Policies

• Tenants & Community

• Risk Management

• Risk Assessment

• Targets

GRESB Average: 705 Stars

GRESB Real Estate Assessment 2020

GRESB Rating

Strong results in the three ESG dimensions

GRESB Score

90

Environmental

GRESB Average 38

53
62

Social

GRESB Average 15

18
19

Governance

GRESB Average 17

18
20



Case study: 
NEINVER renews its 
centres’ BREEAM In-
Use certifications

In 2020, NEINVER successfully completed BREEAM In-Use 
recertification of all its centres in Spain, Italy, Poland and France. 
BREEAM In-Use certifies the implementation of sustainability criteria 
in both the building and its management for those assets that have 
been operating for a minimum of two years. The company continued 
to show its commitment to the sustainable certification of its 
entire portfolio and has further improved its ratings by continually 
implementing measures to make the centres more sustainable.

In Spain, the company renewed the certifications of four The Style 
Outlets centres (three in Madrid and one in A Coruña) and of Nassica 
Retail and Leisure Park, in Madrid, achieving the highest possible 
rating (“Outstanding”) for three of them. Moreover, Viladecans The 
Style Outlets, in Barcelona, obtained the certification for the first 
time, with an “Excellent” rating. 

In Poland, NEINVER renewed the certifications of all the FACTORY 
centres and increased their sustainable management ratings 
from “Very Good” to “Excellent”. The company also renewed the 
certification of its two The Style Outlets centres in Italy (at Vicolungo 
and Castel Guelfo) and of Roppenheim The Style Outlets in France.

This means that all the centres under NEINVER’s management in 
Spain, Italy, France and Poland are certified under BREEAM In-Use 
and under four ISO standards (9001,14001, 50001 and 45001).
The measures the company implemented to keep increasing the 
long-term value of the centres and reduce their environmental 
footprint include installing water recycling systems, reducing light 
pollution, improving their biodiversity, analysing sustainable drainage 
systems and implementing new energy-efficiency measures.

Viladecans The Style Outlets. Spain



Case study: 
NEINVER recognised 
as “Responsible 
Employer and HR 
Leader” in Poland

In 2020, NEINVER Poland was named Responsible Employer – 
HR Leader, being recognised for its performance in workplace 
environment and human capital development and opportunities. This 
award was given by the business supplement of the national daily 
newspaper Dziennik Gazeta Prawna and acknowledges the best Polish 
companies in the human resources category, assessing aspects such 
as human management standards, development opportunities and 
working environment.

The awards’ judges highlighted NEINVER’s commitment with 
the professional development of its employees, including their 
involvement on international projects, rewards programme and 
training opportunities.

FACTORY Annopol. Poland



Case study: 
Strengthening 
internal 
communications 
during 
the pandemic

During 2020, NEINVER strengthened its internal communications 
channels to keep its team informed and motivated as the situation 
developed and changed. Updates from the leadership team were 
shared on a regular basis and the company launched a new internal 
social network to ensure employees would keep connected during 
the pandemic, prioritising their physical and mental health and 
wellness. Moreover, the company launched a brand-new intranet 
which stands out for being more collaborative and user-friendly. The 
new intranet served as a powerful tool to engage people and to 
connect them with the knowledge and resources they need to do 
their jobs, especially as they all turned to telewroking.



Case study: 
Giving back to our 
communities in 
Christmas

For many years during Christmas, NEINVER has been supporting 
charities and organisations who help those most in need in the 
communities where its centres are located. The initiatives are varied 
but with a common goal. To put a smile on the face of the people in 
need this Christmas. 

In Italy, the centres offered a gift-wrapping station in collaboration 
with NGOs to support the fund raising campaign linked to Covid-19 
emergency and to support families that have a member with 
cancer. In Madrid, The Style Outlets centres collaborated with 
the NGO Nuevo Futuro to make sure that every child in their 63 
Spanish homes could enjoy the magic of Christmas. Customers 
could collaborate buying a ticket for the largest ecological ice slide 
in Spain, located in Alegra Retail & Leisure Park, or making donations.

For the fourth time, visitors and employees of Montabaur the Style 
Outlets in Germany fulfilled Christmas wishes from the inhabitants 
and employees from the local retirement home in Montabaur. 
Since the end of November more than 100 wishlists were hanged 
on the large Christmas tree at the centre and all presents were 
successfully handed over. Moreover, Halle Leipzig The Style Outlets 
also supported several charity organizations in the region through 
raised funds.

NEINVER’s Polish team joined for the sixth year the Szlachetna 
Paczka, one of the most recognisable charity initiatives in Poland 
which helps families in a difficult financial situation. The team 
supported a family through clothes, food, cleaning supplies and 
Christmas gifts.

Les Foulées des Kiwanis, the famous run organized in Roppenheim 
The Style Outlets, was cancelled this year due to the COVID-19 
pandemic. Instead, the centre launched a platform to raise funds 
through QR codes to contribute to the NGO Kiwanis, which supports 
children in need or with a disability. This year, Kiwanis gave the 
donations to the association Mécénat Chirurgie Cardiaque.
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