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1. NEINVER  

 

1.1 Who we are 

NEINVER is one of the leading international real estate companies which focuses its activity 

in the areas of real estate development, asset and fund management.  With more than 40 

years of experience, NEINVER has consolidated its position on the European Market 

managing 13 outlet centres with a total of 265,000 m2 of SBA, under the FACTORY and The 

Style Outlets brands. 

 

NEINVER is currently the second outlet operator in Europe (ICSC ranking 2010) and outlet 

management leader in Spain and Poland, where it was a pioneer in introducing the outlet 

concept.  

 

Currently, the group manages the IRUS European Retail Property Fund, one of the largest 

pan-European retail private real estate funds and some 400,000 m2 of retail space, 1,500 

shops and more than 800 of the best brands.   

 

The innovative character of the group and its long-term strategy, have allowed it to grow in 

a sustainable way over time, gradually diversifying its products, business lines and the 

countries in which it operates-Spain, Italy, France, Germany, Portugal and Poland-.  

 

 

 

1.2 A point of reference on the European market 
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In its more than 40 year long history, NEINVER is one of the few European real estate 

companies that have succeeded in integrating and managing each one of the phases of the 

real estate cycle in an efficient way:  

 

 

 

 

 

 

 

 

 

 

 

1.3 A strategic partner for successful alliances  

NEINVER’s specialisation in the retail sector and especially in outlets and its experience as 

developer, commercialiser and centre manager constitutes an added value for the Group 

which is appreciated by developers and international investors, who perceive  NEINVER as a 

strategic partner for development or for acquiring new projects in Europe.  

This allows NEINVER to introduce itself quickly and effectively into new markets, and in so 

doing reinforcing its internationalisation strategy.   

Over the past year, NEINVER has signed strategic alliances with important financial partners 

to consolidate its leadership on the European retail market.  
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2.  BUSINESS AREAS  

 

2.1 Real Estate Development  

For more than 40 years, NEINVER has been developing and commercialising a wide range of 

real estate products.  It has earned its position as one of the most innovative companies on 
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the European market thanks to the development of Logistic and Industrial projects, Industrial 

Parks, Offices and above all, Commercial Parks for Leisure and Outlets.  

In the industrial sector, its specialisation in “turnkey” projects is particularly noteworthy, 

projects in which it builds according to the logistical, storage and distribution needs of the 

client.  In addition, it has developed innovative projects, such as the implantation of the 

concept of Business Parks in Spain with the Parque Empresarial San Fernando, which at the 

time was considered one of the top 10 projects in the world.  

Over the last 2 decades, NEINVER has undoubtedly consolidated itself as one of the most 

active real estate developers in Europe within the area of retail development, with 

development in the region of nearly 500,000 m2.  

Through its own local teams, NEINVER supervises the correct integration of its projects in 

the surroundings and the adaptation of designs to fit in with the local setting.  

NEINVER’s wager to create a “quality shopping experience” for its centres, as well as for 

sustainable buildings, means that the development phase acquires a special importance for 

designing functional, attractive and respectful settings with the environment. 

 

 

2.2 Property Asset Management: NEINVER Asset Management  

 

NEINVER has always chosen direct management with its real estate projects, thereby 

showing, through integral management, its long-term commitment to the sustainability and 

quality of its assets. 

 

For nearly 20 years the company has relied on professional teams specialised in the integral 

management of real estate assets which has created a unique management model in Europe 

and currently manages over 400,000 m2 of assets.  
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Thanks to this model, NEINVER is a leading company today, distinguished and unique on 

the market, which is capable of generating value for any type of property.  

As a result of taking the risk of specialising in property asset management, in 2010 

NEINVER Asset Management became one of the main business areas of the group.  

 

 

 

Through its own know-how, NEINVER Asset Management develops global strategies by 

analysing the individual needs of each type of asset and adapting them to each business 

model, which allows any type of service to be offered to any client, regardless of the type of 

asset or the phase that it is in.  

 

Moreover, all this experience and the continuous desire to improve has led to the 

development of a unique management model in Europe thanks to the specialisation 

in each one of its areas: Active Customer/Property Management, Marketing and 

Facility Management, directed towards optimising resources and costs, which brings 

with it an increase in the asset’s value.  

 

The result is a trusting relationship, guaranteeing a unique commitment to clients and 

providers, which lasts over time and generates trust with international clients.  

 

 

 

2.3  Property Fund Management: IRUS Property Fund  

The management of funds is another of the main activities of NEINVER. The Group acts as 

Fund Manager via the “Irus Fund”, one of the largest pan-European retail  private real estate 
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funds managed by a Spanish company and focuses its activity on the management of 

outlets, medium-sized surfaces and real estate assets dedicated to leisure.   

Since 2007, NEINVER has established a long-term relationship with investors who have 

placed their trust in the management of the Group and in its capacity to generate value for 

its assets, as well as its vision for looking for new opportunities.  

Irus Fund is capable of generating attractive returns and stable dividends through the 

incorporation of assets developed by NEINVER and the acquisition of new assets in different 

markets thanks to an integrated and specialised management.   
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Name of Fund “Irus European Retail Property Fund” 

Investment Size 1,000 million Euros 

 
Activity 
 

 
Outlet management and medium-sized surfaces complementary to outlets 
 

 
Portfolio of Assets 

 
FACTORY Madrid Las Rozas, Spain 
FACTORY Seville Airport, Spain 
FACTORY Madrid Getafe, Spain 
FACTORY Madrid San Sebastián de los Reyes, Spain 
FACTORY Warsaw Ursus, Poland 
FACTORY Poznan, Poland 
FACTORY Wroclaw, Poland 
Wroclaw Futura Park, Poland 
Vila do Conde The Style Outlets, Portugal 
Bricor Vila do Conde, Portugal 
Vicolungo The Style Outlets, Italy 
Castel Guelfo  The Style Outlets, Italy 
Zweibrücken The Style Outlets, Germany 
 

 
Metres 2 SBA 
 

279.000 square metres of Gross Leasable Area   

Investors 

 
Achmea Vastgoed BV, AGP Investments, CB Richard Ellis Investors, Credit Suisse, Aberdeen, 
Keva, NEINVER, Schroders, Sparinvest Property Fund 
 

Fund Manager 
 
NEINVER 

 

 
Geographic Area 
 

Germany, Spain, Italy, Poland, Portugal  
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3. SPECIALISATION IN OUTLETS  

NEINVER began its activity in 1996 with the introduction of the concept of outlets in Spain 

via the FACTORY Madrid Las Rozas, the first outlet in the country.  After developing the 

concept in Spain, the company later exported the concept to Poland, where it also became 

a pioneering operator with this commercial formula.  

These first steps represent the beginning of the specialisation in the outlet sector, until it 

became the core business of the company. Since their beginnings NEINVER’s centres have 

become a formula which has had great results with regards to public influx, conversion 

rates, brand and operator trust, as well as the loyalty of consumers.   

All this specialisation means that currently NEINVER is the second leading outlet operator in 

Europe with 13 centres operating under the brands FACTORY and The Style Outlets and 

managing a total of 265,000 m2 of SBA, 1300 stores and 800 of the best international firms, 

distributed in 5 big European markets (Spain, Poland, Germany, Portugal and Italy).  

 

SPAIN 

 FACTORY Madrid Las Rozas 

 FACTORY Madrid Getafe 

 FACTORY Madrid S. S. de los 

Reyes 

 FACTORY Seville 

 Coruña The Style Outlets 

 

PORTUGAL 

 Vila do Conde The Style Outlets 

 

GERMANY 
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 Zweibrücken The Style Outlets 

 

POLAND 

 FACTORY Warsaw Ursus  

 FACTORY Poznan  

 FACTORY Wroclaw 

 FACTORY Krakow  

 

ITALY 

 Castel Guelfo The Style Outlets 

 Vicolungo The Style Outlets 
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3.1 NEINVER Outlets 

Over the course of time the outlet sector has developed and the concept offered by 

NEINVER has also gradually evolved. Consumer and operator needs have been changing 

and NEINVER has listened to the demands of those who are now looking for an intelligent 

buy combined with a complete buying experience, which pleases the senses.  

Today a new style of outlets is necessary, which has been conceived as a unique purchasing 

space, with a wider commercial offer, a pleasant environment where you can relax and 

architecturally sustainable buildings. In this way, and with the objective of making the 

NEINVER Outlets unique, the brand The Style Outlets has been born. 

 

 

 

3.2 The Style Outlets: “Best In Class”   Platform 

Pursuing the objective of leading the European Outlet market, NEINVER has gone for a 

unique outlet platform “best in class” which draws together all its centres under the one 

name The Style Outlets.  

With this new brand, the prestige and leadership of the NEINVER centres is reinforced in the 

outlet sector thanks to the standardisation of all its centres, both in terms of their image as 

the implementation of the values of the new brand, based on a unique buying experience.  

The essence of The Style Outlets is based on a few key elements that both brands and 

consumers can see: the best commercial mix, a broad service offer that provides added 

value for visitors, flexible architectural designs following the most rigorous criteria of 

sustainability and a close connection with the world of art, culture and fashion.   

With regards to the architectural aspects The Style Centre Outlet centres are characterised 

by flexible designs and architecture.  Each one of them is created depending on individual 

criteria which make it unique, but always under strict quality standards and with respect 
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towards the environment, in terms of optimising energy and maintaining a balance with the 

surrounding area.   

With regards to services and designs, the aim is provide maximum comfort for the 

customer and services are offered which go beyond a commercial offer. 
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4. NEINVER´S SOCIAL COMMITTMENT 

 

The need to complete all its activities whilst always taking into account respect for other 

people, optimising energy consumption and the environment have formed part of the 

values of NEINVER from the very beginning.  The company therefore always completes its 

activities under parameters linked to sustainable development and social responsibility.  

NEINVER’s commitment is extended to all: customers, suppliers, employees, etc.  

NEINVER is committed to offering solutions to the new demands of the business world, 

commerce and free time.  In order to do this, it will 

lead projects investigating renewable energy which 

allow sustainable development. NEINVER champions 

the establishment of management policies and 

systems in the company which assure the 

optimisation of energy in projects. This means that 

the company is obliged to stay avant-garde and to 

continue promoting research and the 

implementation of innovative technologies  

 

 

4.1 Path towards sustainability  

The architectural design of the projects developed by NEINVER not only guarantees that the 

buildings meet the objectives stated above, but also constitute harmonious projects in which 

man is respectful towards the environment.  
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NEINVER’s professional teams make it their job to establish management policies and 

systems in the company and assure the optimisation of energy in the projects. In this way, 

the company manages its projects at the Forefront of innovative technologies, leading 

research projects into renewable energies and generating new sources of wealth.  

Proof of these efforts is the Breeam certificate which many of the outlet centres have 

received.  It is an independent system of evaluation about the sustainability of construction 

projects which monitors and reviews the environmental impact of a building in relation to a 

series of categories such as health, energy, water, transport, life-cycle of materials, reduction 

of waste, improvement and conservation of the surroundings, reduction of pollution, etc.  
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Ever since its foundation, NEINVER has been striving to implement management policies 

and systems which guarantee the sustainability of its projects.  Evidence of this are the 

efforts of NEINVER’s different professional teams whose objective is to develop new 

buildings and to adapt those that already exist to the strictest criteria for respecting the 

environment and optimising energy. Coruña The Style Outlets, FACTORY Varsovia Annopol 

and Futura Park Krakow are a point of reference in all aspects relating to sustainable 

architecture, the implementation of devices that allow natural light to be better utilised, 

reduction of energy consumption, saving water, creation of bicycle lanes, charging points for 

electric cars, recycling facilities, etc.  

However, NEINVER’s commitment goes beyond the development of sustainable projects and 

receiving certificates which endorse them. The company has aimed to have an active role in 

processes that guarantee sustainable practices.  

NEINVER is currently a member of the organisation Breeam España and Works proactively in 

the Advisory Board with the objective of adapting the system to the regulations and 

characteristics of the Spanish construction market. 
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5. A COMPANY WITH HISTORY 

 

Since its foundation in 1969, NEINVER has been characterised by going beyond the 

dynamic of its sector, excelling in the implementation of the latest generation real estate 

solutions which have even received international recognition.  Some of its historical 

milestones include: 

 1969 – Creation of the company 

 1970 – NEINVER develops main stores and food preservation industry in the North of 

Spain.  

 1975 – NEINVER creates the first industrial parks in the North of Spain: Derio, Basauri, 

Bakiola and Erletxe. 

 1980 – NEINVER specialises itself in large “turnkey” developments. 

 1992 – NEINVER launches the first business park in Spain: the Parque Empresarial de San 

Fernando, in Madrid, which receives recognition as “One of the 10 best projects in the 

world” (MIPIM, Cannes, France).  

 1996 – NEINVER introduces the concept of outlets in Spain: FACTORY Madrid Las Rozas. 

 2000 – Begins the internationalisation of the Company in Poland, Italy and Portugal.  

 2002 – NEINVER launches a completely innovative project in Spain: the first complex 

which integrates specialised leisure offers with retail and outlets: NASSICA (Getafe, 

Madrid). In the same year the first outlet centre is opened in Poland: FACTORY Varsovia 

Ursus. 

 2006 – NEINVER is awarded the prize of “Best Outlet in Europe” for FACTORY Vila do 

Conde (ICSC, Copenhagen). 
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 2007 – NEINVER creates IRUS FUND, one of the largest pan-European retail private real 

estate funds.  

 2007 – NEINVER introduces the concept of RETAIL PARK in Poland, with an outlet centre 

as the locomotive. 

 2009 – NEINVER enters the German market with the acquisition of Zweibrücken Outlet, 

the largest outlet centre in Germany. 

 2009 –NEINVER opens the Malta Gallery. Considered a model for a new generation of 

shopping centres. 

 2009 – NEINVER launches its new outlet product: The Style Outlets. 

 2010 –  NEINVER enters the French market.  
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6. CONTACT 

 

 

For more information: 

 

 

 

 

 

 

 

www.neinver.com 

NEINVER 

comunicacion@neinver.com 

Tel.+34 91 490 22 00 

mailto:comunicacion@neinver.com

